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and conceptual hashtags revealed that
homophily only manifested through
ideological hashtags

Data Collection and Method:
» Tweets were collected using R package

rtweet over the span of 11 days following
Gillette's release of its advertisement “The
Best Man Can Be” on twitter from January
18, 2019 to January 28, 2019. The keyword
for search is “Gillette.” Only original tweets
(i.e. tweets that have any original content,
including tweets that quoted other tweets)
were collected.
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nodes used certain hashtags or not, their
nodal attributes were coded as missing

Results:
» For ideological hashtags #MeToo and

#MAGA, homophily effects did exist for both,
but they worked in a different pattern, with
#MeToo driving homophily by attraction of
common users (increased chance of ties for
users who both engage the hashtag) and
#MAGA driving homophily by alienating
nonusers (decreased chance of ties for users
neither of whom engages the hashtag).
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(Results continue)

In comparison, for conceptual hashtags
#ToxicMasculinity and #TheBestMenCanBe
(ad slogans), neither of the homophily
patterns existed. In fact, for users who both
engaged #TheBestMenCanBe, their chance
of forming a tie significantly decreased; and
for users neither of whom engaged the
hashtag, their chance of forming a tie
significantly increased. This is opposite to
homophily.

A bar graph representing coefficients
including confidence intervals is available
here
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1 Mention networks and retweet networks are two most common types of conversational networks formed by Twitter users. However, it

should be noted here that these two types of networks also differ from each other, with the former ones more significant in ways how
users interact (Conover et al., 2011). The mention network was used because that is how conversations emerge, through the actual
exchange of information and active contributions to dialogues, not simply relaying what others have said.
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